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	[bookmark: _Hlk185500031]About the Team and the Role
The purpose of this role is to lead the development and delivery of prospect research to strengthen Mencap’s pipelines for trust, philanthropy and corporate fundraising teams in order to enable sustained income growth.
Reporting into the Senior Philanthropy Manager, this post works closely with trust, corporate and philanthropy teams whilst working regularly with teams across fundraising, including community, events, fundraising operations and legacy teams.

Core responsibilities:
Devise and implement targeted prospecting strategies to identify and qualify potential trust, statutory, corporate and philanthropy prospects.
Support fundraisers through prospect management, portfolio development and network mapping.
Deliver insightful prospect research to inform cultivation and engagement strategies.
Maximise use of CRM system (Salesforce) and analytical tools to deliver high-quality reporting and to support forecasting and pipeline planning.
Conduct effective due diligence assessments.
Support the creation of insightful briefing documents for stakeholders across the organisation.
Monitor and interpret external and internal trends and influences to ensure Mencap’s prospect pipelines are managed optimally.
Have a deep understanding of our work so you can effectively identify suitable prospects for the organisation. 
Work collaboratively to identify and qualify potential philanthropic donors from across the fundraising directorate.
Work within Mencap’s policies, applicable legislation, fundraising best practice and maintain strict confidentiality at all times.
Deliver training to fundraisers on matters of prospect research, as the need arises.

Success will be measured by:
Quality of information given to fundraisers.
Efficacy of trust, philanthropy and corporate pipelines in identifying best leads and subsequent impact on income for the teams. 
Proportion of leads generated / networks mapped contributing to philanthropy income.
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AI-generated content may be incorrect.]What you will bring to the role (Essentials)
Strong understanding of the UK philanthropy, trust and corporate giving landscapes, including trends, motivators and vehicles for giving.
Detailed knowledge of research tools and techniques including wealth analysis in a fundraising environment.
Understanding of the regulatory landscape in which research exists, and the need for compliance and sensitivity.
Established experience in delivering prospect research within charity sector, with a track record in identifying and qualifying prospects across philanthropy, corporate and/or trust markets.
Curiosity, creativity and innovation in exploring new sources, methods and connections.
Skilled communicator, able to present complex insights clearly, persuasively and succinctly.
Familiarity with CRM systems, ideally Salesforce.
Extensive knowledge of compliance requirements including GDPR, Fundraising Code of Practice and others. 
An inclusive approach to everything you do. 

Please note: This job description is not intended to be exhaustive. Duties and responsibilities may evolve over time to reflect the needs of the organisation and the role.
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“This isn’t just a job - it’s a chance to help change the lives of people 
with a learning disability and their families. If you’re passionate about 
making a difference, join Mencap in building a more inclusive future.”




	Mencap and our Commitment to Safeguarding
Mencap is committed to safeguarding and promoting the welfare of children, young people and vulnerable adults, and expects all staff and volunteers to share this commitment.
Successful applicants will be subject to appropriate pre-employment checks, including references and, where applicable, an enhanced Disclosure and Barring Service (DBS) check.
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