	
	
	



	
	
	





	
Comms and Brand Director

	








	[bookmark: _Hlk185500031]About the Team and the Role
· This role provides strategic and creative leadership for all Mencap’s communications and leads the delivery of Mencap’s communications and brand strategy, ensuring a strong, consistent voice that raises awareness, builds trust, enables fundraising, and drives societal change for people with a learning disability.
· The post holder will provide strategic and creative leadership for all external communications, brand management, and stakeholder engagement, positioning Mencap as the leading organisation in the sector and increasing understanding and visibility of people with a learning disability.
· Lead campaigning and advocacy activity to influence public attitudes and policy change, ensuring campaigns amplify the voices of people with a learning disability.
· Oversee media relations, digital and social channels, campaigns, and strategic communications to maximise reach and impact, acting as a senior spokesperson when required.
· Safeguard and evolve Mencap’s brand identity, tone of voice, and visual standards across all touchpoints and marketing activity.
· Drive innovation in digital engagement and champion data-driven approaches to optimise audience reach and engagement, ensuring accessibility and inclusion
· Build strong relationships with stakeholders including media, influencers, policymakers, donors, and partners to strengthen Mencap’s reputation and influence.
· Success of this role will be measured through increased brand awareness, positive media coverage, growth in digital engagement, and delivery of inclusive communications that reflect Mencap’s values
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AI-generated content may be incorrect.]What you will bring to the role (Essentials)
· Demonstrable experience in leading communications and brand functions at a senior level.
· Comprehensive expertise in media relations, digital strategy, and integrated campaigns.
· Strong understanding of reputational risk and crisis management. 
· Broad experience in stakeholder engagement and advocacy within the charity or public sector.
· Exceptional leadership and team development skills, fostering collaboration and innovation. 
· Commitment to inclusion and accessibility in all communications; experience of co-production is advantageous.
· Knowledge of learning disability and the UK charity sector.
· Ability to champion audience insight and data-driven decision-making across communications and marketing.

Please note: This job description is not intended to be exhaustive. Duties and responsibilities may evolve over time to reflect the needs of the organisation and the role.
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“This isn’t just a job - it’s a chance to help change the lives of people 
with a learning disability and their families. If you’re passionate about 
making a difference, join Mencap in building a more inclusive future.”




	Mencap and our Commitment to Safeguarding
Mencap is committed to safeguarding and promoting the welfare of children, young people and vulnerable adults, and expects all staff and volunteers to share this commitment. 
Successful applicants will be subject to appropriate pre-employment checks, including references and, where applicable, an enhanced Disclosure and Barring Service (DBS) check. 
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